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You may use the Concur logo when describing the Concur solution or listing the brands
with which you work. The Concur logo is a registered trademark. Please do not attempt to

US] 0 g the Corporate Logo Guidelines
Concur Brand

For further information or access to brand guidelines
and logos, please refer to www.concurbrand.com

Username: Concur
Password: Click.Done
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Logo Variations

The Concur logo can be used in its vertical or horizontal format and using the color
variations outlined below.

Vertical Logo Horizontal Logo

G- C | [ concur.

‘ Gray logo Black logo Blue logo - primary
[« concur. [ concur.

CONCUR

® Gray logo
CONCUR White logo
®
Blue logo - primary CONCU R®
White logo
Black logo
Scale limitations C Scale limitations
o

The minimum vertical logo height is 40px 40px T The minimum horizontal logo height is 20px. 20px ]: CONCUR.
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Clear Space

Clear space around the Concur logo (and any logo, for that matter) is critical. It ensures the
logo, and the brand itself, are presented clearly and without confusion.

To protect the clarity and visual integrity of the Concur logo, a minimum amount of clear
space is required around all sides of the logo. No element should infringe on this clear
space, which is defined as a minimum of one diameter of the dot in our c-dot. This
spacing also applies to when you place your logo next to the Concur logo—be sure
the minimum clear space outlined here is observed to ensure each brand gets the
recognition and clarity it deserves.

We encourage you to observe similar clear space around your logo as well. See example
of how to present the Concur logo or advisor badge alongside your logo on page 12.

Vertical Logo

; To protect the clarity and visual integrity

of the Concur logo, a minimum amount of
clear space is required around all sides of
the logo. No element should infringe on this
clear space, which is defined as a minimum
of one diameter of the dot in our c-dot.

Example of a good minimum
distance for text from logo,
shown here.

Concur Partner Brand Guide

Horizontal Logo

Iz

CONCUR.

Why automate your exp
management process?

For further information or access to brand guidelines
and logos, please refer to www.concurbrand.com

Username: Concur
Password: Click.Done

Example of a good
minimum distance for
text/graphics from the
logo shown here.

Concur Partner Brand Guide
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For further information or access to brand guidelines
and logos, please refer to www.concurbrand.com

Username: Concur
Password: Click.Done

Download Concur Solution Provider program logos.

Please use the Concur Solution Provider program logo together with your own logo when
marketing and communicating about Concur’s Travel, Expense and Invoice solutions and

services.

The Concur Solution Provider logos are part of the Concur visual identity and remain the

property of Concur. You may download Concur Solution Provider program logos from
DropBox.

Please do not alter the Concur Solution Provider program logo files provided—consistent
usage of these by all of our partners in all communications will only strengthen the
perceptions, credibility and preference for the Concur brand and accurately reflect the
validity and strength of our relationship.

Concur Partner Brand Guide


https://www.dropbox.com/sh/czs72ahrfit8phy/AACynDUUiluSlZsKiP1bsmXua?dl=0
https://www.dropbox.com/sh/czs72ahrfit8phy/AACynDUUiluSlZsKiP1bsmXua?dl=0
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The Concur partner badges are part of the Concur visual
identity and remain the property of Concur.

As such only unaltered original artwork should ever be used to maintain the consistency
of the Concur brand and, more importantly, the validity of our relationship.

Clear Space

To maximise the visual presence of the

e

partner badge, a minimum amount of clear

SOLUTION
PROVIDER

space is required around all sides. No
element should infringe on this clear space,

which is defined as a minimum of one

diameter of the dot in our c-dot. S

Download Concur Solution Provider program logos from DropBox.

Minimum Size Other sizes

For legibility the logo should be
reproduced no smaller than 10mm high in
print and 30px high on the web.

10mm / 30px

The logo can be resized to be fit for
purpose, but must always remain in scale
and follow the clear space rule.

SOLUTION
PROVIDER
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Other Badges

Where applicable, you may only use the
badge that refers to the level of your
relationship with Concur.

Badge Use Colour

The logo is designed to sit comfortably on
both coloured and white backgrounds, and
should be in colour when possible. If you
need a black or white version please contact
the Creative Team at creative@concur.com.

Initial Requirements

Background

In order to maximise its visual presence
the Concur partner treatments must only
be used on a block colour background.

Authorised Use

Authorised use badges must be
approved by Concur before being
used on collateral.

Approval is required for any first-time use of a badge. We request tears, screenshots and/
or pdfs of any and all uses for our reference. Submit all new collateral to
csppmarketing@concur.com for review. Please allow 10 business days for approval.

Variations

SOLUTION
PROVIDER

SOLUTION
PROVIDER

C.

CONCUR

(@Y | SOLUTION
b8 | PROVIDER

“:::"
CONCUR

Concur Partner Brand Guide
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https://www.dropbox.com/sh/czs72ahrfit8phy/AACynDUUiluSlZsKiP1bsmXua?dl=0

Consistency in our message is as important as consistency with our logo and visual
identity. Concur messaging should be optimistic and positive. It should be clear and
easy-to-read—showcasing the simple solutions we offer to complex business problems.
Messaging should use a conversational tone that is easy for anyone to understand
avoiding jargon and technical language.

You may use the following copy to define or describe Concur, and you can find additional
guidance on messaging and style at concurbrand.com.

e 1 1 e About Concur
| g Concur, a part of SAP, imagines the way the world should work, offering

cloud-based services that make it simple to manage travel and expenses.
By connecting data, applications and people, Concur delivers an effortless
O n C r O ry experience and total transparency into spending wherever and whenever it
= happens. Concur services adapt to individual employee preferences and scale

to meet the needs of companies from small to large, so they can focus on what
matters most.

Learn more at www.concur.com.au or the Concur blog.

Concur messaging centers on concepts like connectedness, transparency and
effortlessness—principles on which the Concur solutions are built. These themes should
be used to tell the complete Concur story as well as discuss specific features and services.

14 Concur Partner Brand Guide Concur Partner Brand Guide



mailto:concurbrand.com?subject=

. . Concur products are essential to the Concur brand. When discussing any
Concur products—including Travel, Expense and Invoice—please keep your

D | S C U S S | n g messaging high level and do not talk about specific details. If you have any
questions about when and how to discuss our products, please reach out

to Advisor Marketing (ausolutionprovider@concur.com). You may utilise the

Concur website for high-level product information. You should connect anyone
interested in learning more about Concur products to a Concur rep.

Concur Products

Concur Partner Brand Guide Concur Partner Brand Guide
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http://www.concur.com

Press Release Guidelines

As part of a public company, Concur is responsible to shareholders for ensuring
accurate representation of its brand and product offerings. With that in mind,
Concur must review any press releases mentioning our brand or our products.
All press releases must be sent to Concur Solution Provider Marketing

a ‘ (ausolutionprovider@concur.com) for approval. No press release will cross the
wire without approval from both Concur and the participating partner.

PR and Soc
Medla G Jlde‘ Nes Social Media Overview

We encourage you to promote Concur’s Travel, Expense and Invoice offerings
and highlights of our partnership through social media channels. When you
post on social media, reach out to your Concur Solution Provider program
manager to let them know. We will do our best to work with you to jointly
promote your posts and better amplify the message.

18 Concur Partner Brand Guide Concur Partner Brand Guide
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Blog Posts

Blog posts are a great way to discuss thought leaderships topics, Concur
products and information about your partnership with Concur. We encourage
these blog posts to include as many visuals as possible, including screenshots,
infographics and relevant stock images. Links back to the Concur website are
also highly encouraged. Please send over all blog posts that mention Concur
to Concur Solution Provider Marketing (ausolutionprovider@concur.com) for
final review.

Ifissuing a press release, please ensure the blog post does not post prior to
the announcements.

Twitter

Concur will happily follow your company and would appreciate the same

follow from yours. If Concur is using a hashtag to promote the partnership,

an event, etc., we encourage your company to leverage the same hashtag in
related tweets. We also recommend including each other’s handle in the tweet,
including “@” (for example, @ConcurANZ or @ConcurAPI). Twitter is a great way
to extend the reach of blog posts as well.

Ifissuing a Press release, please hold tweets until after the press release
crosses the wire.

Concur Partner Brand Guide

Facebook

You are welcome to promote all related information with Concur via your
corporate Facebook pages. Concur is pleased to “like” your company page and
would appreciate the same “like” from your company. In addition to the visibility
this provides to both our companies, adding a “@” in front of the company name
will allow the announcement to show up on our timelines.

If issuing a press release, please ensure that any Facebook posts are published
after the press release crosses the wire.

For further information or access to brand guidelines
and logos, please refer to www.concurbrand.com

Username: Concur
Password: Click.Done

Concur Partner Brand Guide
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We encourage you to add information about the Concur Solution Provider program
and the business issues you can address as a result of our partnership to your
website.

. SEO Guidelines
We b S | te All meta tags within the website must state that your company is a partner of Concur

without any ambiguity.

a | ' d ; e a r‘ ‘ I The term “Concur” (or another Concur product name) cannot be the first word in the

title tag.

The tags should not mislead potential customers nor the Search crawlers into thinking
that the site is an official representative of Concur.

Do not use a website that is confusingly similar to the official Concur website, or which
may mislead third parties into thinking the partner is Concur.

22 Concur Partner Brand Guide Concur Partner Brand Guide
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Search Guidelines

« Concur does not bid on competitor names as that can be an expensive and
inefficient activity. Partners are also advised not to bid on competitors as that
would result in competitors bidding on Concur.

« Partners should not bid on our Concur brand names (concur) or brand
misspells (concur, concure, concurs etc) or brand + products terms (concur
expense, concur travel etc.) in any match type. That would cause prices for
these terms to go up, and we shouldn’t have to pay more for our own brand
terms. Non-brand, generic terms can be bid on by anyone.

« Partners should not mention Concur anywhere in their ad copy (headline,
main copy or display URL) without permission. If Concur is mentioned, the ad
must clearly state that you are a Concur partner.

- Paid keyword landing pages must state clearly and noticeably that you are
a Concur partner. They must not mislead customers into thinking you are
Concur and/or are an exclusive or preferred Concur partner.

Concur Partner Brand Guide

- Partners must never state or imply that they are the “official site” in any
territories.

« Partners should never misrepresent the Concur company, brands or pricing.
All the prices displayed in search engine results and their landing pages
should be accurate and match with the price listed.

- Prohibited display URLs: Partners should not use the following URLs either
as display URLs or as ad-landing URLs in any territories: www.concur.com,
www.concur.co.uk, www.concur.de, concur.fr, concur.com.au, concur.ca,
concur.co.in, concur.com.hk, concur.com.sg, concur.com.mx, concur.ca/fr,
concur.com/pt-br, concur.com/it-it, concur.nl, concur.com/zh-hans-cn,
concur.co.jp etc.

- Affected territories: The above holds true for all search engines in all
territories.

For further information or access to brand guidelines
and logos, please refer to www.concurbrand.com

Username: Concur
Password: Click.Done Concur Partner Brand Guide
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Example
Scenarios

Concur Partner Brand Guide

So how do you put all of these pieces together to create effective marketing? Let’s look at
a few scenarios.

Lead Generation

Scenario: You want to hold a webinar about Concur Travel, Expense and Invoice for your
clients and/or prospects.

Please reach out to your Advisor partner contact before hosting a webinar discussing
Concur or any of our products. We will help organise a sales representative to present
during your webinar as well as any messaging needed for invites and the actual
presentation.

Scenario: You want to hold an event discussing Concur products to your clients and/ or
prospects.

Please reach out to your Advisor partner contact before hosting an event discussing
Concur or any of our products. We will help to organise the presentation on your behalf
including a Concur sales representative to present and messaging needed for invitations
or a landing page.

Concur Partner Brand Guide




28

Your Website

Scenario: You're featuring Concur on your home page as well as on your
“partnerships” page.

=) Stratusgroup News | Bog | Comact | i o
= UqIoup

S

Get control of spending,
and drive real savings.

LEARN MORI

T

Pl conci
s

HOME ABOUT SERVICES CONTACT

Ed ut atiis as et aut essitas et as dolupta tquiandeles aut quo
berrum aut modissi alis eum accae vollorit unt.

Quis doluptati int ute nimporrum iume et eum que conse sit in num nis atias ide quid
maiorro maxim quia parum dolorro qui am que que volecae et quibus evendus, ut labore
alistru mquat.

Gendeli aspeliate pa num fugitaepero odignih itatiaeped quiatur?

Unt mollant. Harum as nem labor si omnimet pro blaut optium as aut qui autae volupta
eroriberio dolor autatem quis ut laut re prepeditamet eos eostotatur? Qui dolorro
minusandia nihitatet quam arum eatur aut oditatiam imus, sum volenes trumqui acea
voluptasint, ut ipsa sitam vendita tempore ntotas magniatum quam, es magnihi lluptae se
voluptatur accatiis erum quiatus es est quoditiorest accabore as dit quam, sintis volores
sinusapitium velecat deruptius verupta sentur rerrum verions equianis unt officil eatiores et
officid ucipicae mo idelest experro vitaquidus nectur?

Aribus experi vel mossimet dolorestrum, sequi cum fugiam essequis is dolescim fuga.

Et que volore volorature vit occuptatur? Qui dis venduci ditatiosam, te volupta tectium

am aperci dis sita dolendam, et etum fugiam faccumet qui cus aut ut as abora quas quo
temoloriatem alias ex earior maio con es aut hiliatio omnitatiis audande llitiam non restore
verciet laborum qui volor.

Abore pernam ut iliciis adio maximincti repedicimus pero im quatet ut eum esed ent
ipsapicae min cusda quatur mo quae nobitatur repra endipsum reptas qui quist, nulliqui
vendiciae. Rovid eatemodis aut quidunt doluptae lab ipsum et eum quias qui con el illiqui
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=) Stratuscroup

/

News | Blog | Contact | SiteMap

HOME ABOUT SERVICES PARTNERS CONTACT

Our Partners.

Quis doluptati int ute nimporrum iume et eum que conse sit in num nis atias ide quid maiorro
maxim quia parum dolorro qui am que que volecae et quibus evendus, ut labore alistru mquat.

A8 icrosoft Dynamics

(@fY | SOLUTION
PROVIDER

CONCUR

@ moromoLa

For further information or access to brand guidelines
and logos, please refer to www.concurbrand.com

Username: Concur
Password: Click.Done

Inlir
CISCO.

Concur Partner Brand Guide
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Collateral/Sales Tools

Scenario: You're leveraging Concur’s Advisor Program or
Concur’s product collateral in your sales and marketing process.

Concur offers a variety of collateral for you to use in your sales and marketing process.
Many pieces of collateral have a place for you to add your logo and short description

of your services/offering. Other pieces available to you, you can leverage by adding

additional content of your own.

Co-branded
brochure front.

Concur Partner Brand Guide

Control what your employees spend

before they spend it.

Every organization has expenses, invoices and employees who spend money. Not every organization has the tools to
see where that money will be spent

Concur is the only way to manage spending—
wherever and whenever it happens—even before money goes out the door.

How does it work? Concur's solution connects your employees, the apps they use, and the data they generate. So they get effortless
travel, expense and invoice experiences, and you get total transparency into spending. That gives all of you more time to focus on

what matters t.
28 . 55% 30%
Shorter expense approval Better compliance when Lower cost of every Reduction in costs when
cycles when you use you use end-to-end travel expense report transaction moving from paper-
mobile apps for travel and and expense solutions.? when you automate.? based invoicing to an
expense management. automated process.*

Let’s take on T&E. And also I.

That's |, as in Invoice. Concur's AP Automation makes invoice tracking and payment a breeze. Combine this with your
expense and travel data, and you can effectively manage every spending process you have. So you can focus on
what's next, not what just happened.

Total expense management.

Concur gives you a whole new way to look at expenses. An automated, accelerated and incredibly clear way to see the data your
organization depends on, letting you control every dime that goes out the door.

Mobile solutions and e-receipts. Let travelers snap pictures of receipts, auto-populate expense reports, and
submit them for approval from any mobile device.

Card integration. Use one system to manage expenses made on a variety of corporate cards,

Financial connectors. Get a precise picture of the budget with integrated travel, expense and ERP data.
Accurate reporting. Control spending with a single, detailed view of spending

Certified security. Rely on ISO 270001, SOC 1/SSAE6 and PCI certifications and audits for the best corporate
data security

Complete travel management.
Concur helps keep your travelers inside your booking

tool by giving them more travel options. And if they do go
outside your system, Concur still captures every transaction.

Simple booking. Make travel easier for your team with

.
multiple, mobile booking options. &

Integrated systems. Connect all the pieces of your travel L A [ ] L
spending, tying T&E to your GDS and TMC partners, and Pl H

linking that to your ERP. o a—

Itinerary controls. Capture every itinerary, regardless of
where it's booked.

Transaction visibility. Pull every reservation, track total
spending and keep tabs on what's going through your
booking tool. . - .y

Booking v. spending. Automatically match itineraries to

card charges and receipts, and see what's actually spent. CO - b ran d e d
brochure back.

Comprehensive invoice management.

Concur captures paper and electronic invoices, S0 you can capture all your AP spending and simplify the entire process—from
purchase requests to processing and payment.

One, integrated system. Connect Invoice to Travel and Expense and all your accounting systems, cut manual
data entry by 50%, and capture every invoice and payment.®
EI Simple connections. Automatically link invoices, POs and receipts, and get what you pay for.
Purchase requests. Forecast better budgets by approving spending before it's spent.
Vendor visibility. Extend visibility to suppliers and reduce incoming questions to your AP team

Cash control. Automate vendor payments on your schedule, taking advantage of early-pay discounts and
staying on top of cash on hand,

Reduced costs. Automate invoice processing and reduce costs from $23 to $4 per invoice:*
Total mobility. Review, approve and/or reject invoices on the go.

Outsourced invoicing. Have suppliers send invoices to Concur, and we'll sort, scan, verify and add them to
your workflow.

o e T
Let’s make this easy. = i K [ ———— Partner logo.

With Concur you'll get total visibility into your data,
total control over your spending and total buy-in
from travelers and suppliers

1Source: Concur data
2 Source: End-to-End Visibility into T&E Management, Mobile Comes to the Table, Louis Bear, Aberdeen Group, April 2013
3 Source: The Power of Real-Time Insight: How Better Visibility, Data Analytics, And Reporting Can Optimize Your T&E Spend, May 2014
4 Source: Aberdeen 2013
5 Source Needed

12016 Concur Technologies, Inc. Al rights reserved.

For further information or access to brand guidelines
and logos, please refer to www.concurbrand.com

Username: Concur
Password: Click.Done Concur Partner Brand Guide
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Scenario: You're creating your own sales tools or collateral featuring the Concur name,
products or Advisor Program information

As you create your own sales and marketing tools, follow the guidelines in this document.
Remember, when you're talking about your business, use the Concur Advisor Program
logo. When you're talking about Concur and Concur solutions, you may use the Concur
logo, if appropriate. Please refrain from talking about our products in detail without prior

<

(@ | SOLUTION

PROVIDER

CONCUR

Concur approval.

Partner-branded
fact sheet.

Concur Partner Brand Guide

stratusgroup

Ario diciissequi od qui nobitatis dolores
tionesed molut de et faccae

Otatus aut elesequi te ad quaestibus velicipsam fugit, quis eos esed ullestotas et unt ea doluptatur aut
ommossum quideste denda dolo quias nones doluptatum ute sequi berorectisti dolorro beati sed ut
odicius porro molupta dolupta sperum, nus.

Mus coneste mporume vendit, core, cum qui ut adicium nosaestiur
asperum unditias et dolendunt everunt que eos mint eosseniminti
dolorem eais eat quis voloreici unt essenim porepuda alis vit fuga.

-“'- WRPEO DRSS\, entia dolorate flessercia nimus autaeptatem qui apictur

remquibusam, sit enestia aut plabore vel intotat emquis doluptue.

Pa perchitem. Offic tecusa velia comnihi licium et quidis cor

magnima nature videllaciis dolupta tianto blam, ipsumquaspid
[ = | CONCLUR untibus molorepre quis eos dolenis toreperatia is et aut es entur
E = sam quos exerum quoditam, cone moles evendit il inimus sape
solent eost, invelique dem quas verrorpores ut aborem audisti
simusci ut fugia quid quia dolore et voluptatem hita solore lis.

Ario diciissequi od qui nobitatis dolores tionesed molut de et faccae

Otatus aut elesequi te ad quaestibus velicipsam fugit, quis eos esed ullestotas et unt ea doluptatur aut
ommossum quideste denda dolo quias nones doluptatum ute sequi berorectisti dolorro beati sed ut
odicius porro molupta dolupta sperum, nus.

Stratusgroup

Co-branded

Powerpoint slide.

Total expense management.

Make it mobile:
Snap pictures of receipts and submit
expense reports from your phone.

E-receipts & card integration:
Auto-populate expense reports with
detailed charges.

Financial connectors:
Integrate travel, expense and ERP data.

Accurate reporting:
Control spending with a single, detailed
view of spending.

s e

Certified security:
ISO 270001, SOC 1/SSAE16 and PCI
certifications and audits.

= Concur product

Powerpoint slide.

For further information or access to brand guidelines
and logos, please refer to www.concurbrand.com

Username: Concur
Password: Click.Done

Concur Partner Brand Guide
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Do | need to check in with anyone at Concur? Or can | follow
the rules in this branding guideline and produce work?

. [ ]
WO r k | M W | t ‘ ' As a rule of thumb, anything not referenced in the branding guideline should be sent
to Concur for approval. If you have any questions, please don't hesitate to reach out.
C O A C U r If you don't see the answer to your question here:

Please follow up with an email to
Concur Solution Provider program Marketing (ausolutionprovider@concur.com).

Concur Partner Brand Guide
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